Ministerul Educatiei si Cercetirii al Republicii Moldova
Ministry of Education and Research of the Republic of Moldova
Munucmepcmso Obpasosanus u Hayxu Pecnybnuxu Mondosa
Universitatea de Stat din Moldova
Moldova State University
Monoasckuii F'ocyoapcmeennuiil Yrnusepcumem

COORDONAT APROBAT
COORDINATED BY APPROVED
COITTACOBAHO OJOBPEHO
Ministerul Educatiei si Cercetdrii al Republicii Moldova La sedinta Senatului USM
Ministry of Education and Research of the Republic of Moldova MSU SENATE
Munucmepcmeo obpasoeanus u Hccnedosanus Pecnybnuxu Cenamom USM
Monoosa
Nr./no/ Ne. Proces-verbal nr./minute no/ npomoxon Ne. / /

din/datel ¢ oamui din/datel ¢ oamui ,32 2 oY O K5 i
Ministru/ Minister/ Munucmp AT

Rector/Rector/ Pexmop

(O
.~

ool

PLAN DE iNVATAMANT
STUDY PLAN
YYEBHbBIN TUIAH
pentru ciclul I, studii superioare de licenta
Cycle I, Licence Degree
Luxn I, cmenenv nuyensuu

LT T

Nivelul calificarii conform ISCED/CNC- 6
Level of Qualification, ISCED/CNC — 6
Vposenw keanugurayuu, ISCED/HKII — 6

Domeniul general de studii 101 Servicii publice
General Field of Study — 101 Personal services
Obwas obnacmos obyuenus -101 I'ocyoapcmeennvle ycnyau

Domeniul de formare profesionald —1013 Servicii hoteliere, Turism si Agrement
Professional Training Field — 1013 Hotel, Tourism and Leisure
O6nacmy npogeccuonansoti nodzomosxu - 1013 Tocmunuunblii busnec, mypusm u docye

Specialitatea — 1013.1 Servicii hoteliere, turism si agrement
Specialty — 1013.1 Hotel, Tourism and Leisure
Cneyuansrocms - 1013.1 Tocmunuunbiii 6usnec, mypusm u 00cy2

Numdrul total de credite de studiu — 180
Total Number of Credits — 180
O6wyee konuuecmeo yuebHvix kpeoumos — 180

Titlul obtinut — Licentiat in Servicii publice
Title awarded — Bachelor of Personal Services
Tonyuennoe 36anue - 6axanagpa 6 obnacmu 20cy0apcmeeHHol cnyolchbl

Baza admiterii — diplomi de bacalaureat, diploma de studii profesionale sau un act echivalent de studii
Access Requirements — Baccalaureate Diploma, Diploma of Professional Studies or an equivalent academic certificate
OcHoganue 075 nocmynnenus - Ouniom 6axkanagpa, OUNIOM 0 NpopecCUOHANbHOM 06pa306aHUY UTU IKEUBANIEHMHAS KEATUDUKAY UL

Limba de instruire - romina, englezi, rusi
Language of Instruction - Romanian, English, Russian
31k 06yUeHUs - DYMBIHCKUL, AH2TUTICKULL, PYCCKULL

Forma de organizare a invitimantului — frecventd redusi
Mode of Study — part-time
Peotcum obyueHus — saouHoe
inregistrat/Registered with/ 3apeesucmpuposan
Agentia Nationald de Asigurare a Calitatii in Educatie si Cercetare
National Agency for Quality Assurance inEducation and Research
HayuonansHoe azenmcmeo no obecnedenuio kavecmea 6 obpasosanue u UCCNe008aAHUS
nr./no./ Ne.
din/date/ ¢ oamut
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CALENDARUL UNIVERSITAR
ACADEMIC CALENDAR
AKATEMUYECKHH KAJTEHJAPB

Activititi didactice*

Stagii de practica*

Didactic Activities Interships
Judaxmuueckas desimenvHocmb Ilpaxmuxa
Sem.I Sem.IT Sem.I Sem.I1
A 1" Semester 2" Semester I Semester 2" Semester
nul de - - - < . .
studii Sesiunea de Sesiunea de Sesiunea de Sesiunea de Sesiunea de Sesiunea de Cem. 1 Cem. I1
Academic recuperare instruire examinare/ recuperare examinare recuperare
Year Recovery Teaching instruire Recovery Exam Recovery
To0 session session Exam and session session session
o .
oGyuenus Ceccus Vyebnas teach.mg Ceccus Dkzamena- Ceccus
nepecoauu ceccus session nepecoauu YuouHas nepecoauu
Ok3amena- ceccus
yuonHas /
yuebHas
ceccus
- Octombrie- February - Mai Mai - Iunie Tunie - -
Noiembrie March May May - June June
October - February - Mai Maii - Hionw Hionp
November March Sem. 1 Sem. I1 Sem. I-IT
Oxmsops - Degpans - Cem. 1 Cem. 11 Cem. I-11
Anul I
I Year Hosbpe Mapm
1700 Sem. 1 Sem. I/ Sem I1
Cem. I Cem. I/
Cem. 11
3 saptamani 3 saptamani 1 saptamana 3 saptamani 2 saptamani
weeks weeks week weeks weeks
Hedeau Hedeu Hedesi Hedenu Hedeau
Septembrie Septembrie- Noiembrie- Martie Martie - Aprilie - Mai - Februarie -
September Octombrie Decembrie March Aprilie April - May Martie
Cenmsbpo September - November - Mapm March - Anpens - Mati February —
Sem. 11 October December Sem. 111 April Sem. I11- IV March
Cem. 11 Cenmsabps - Hosbpo - Cem. 111 Mapm - Cem. III- IV Despany —
Oxmsiopo exabpo Anpenv mapm
Sem. 111 Sem. I1l/ Sem. IV Sem. IV
Anul TI Cem. 111 Sem IV Cem. IV Cem. IV
nd Cem. IIl/ Practica de
2" Year PSR
Cem. IV initiere in
1l I'oo -
specialitate
Speciality
initiation
internship
Osnaxomumenvh
as. npakmuxa no
cneyuansHocmu
1 saptamana 3 saptamani 3 saptamani 1 saptamana 3 saptamani 2 saptamdni 2 saptamani
week weeks weeks week weeks weeks weeks
Hedens Hedenu Hedenu Hedens Hedenu Hedenu Hedenu
Octombrie Octombrie- February- Mai Mai - Tunie Iunie - lanuarie -
October Noiembrie March May May — June June Februarie
Oxmsabps October - February - Maii Maii — Hrons Hions January -
Sem. IV November March Sem. V Sem. VI Sem. V-VI February
Cem. IV Oxkmsabpb - Despans - Cem. V Cem. VI Cem. V-VI Ansapy -
Hosb6ps Mapm Despanb
Anul IIT Sem. 111 Sem. I1I/ Sem. VI
3 Year Cem. II1 Sem IV Cem. VI
1l I'oo Cem. 11I/ Practica de
Cem. IV specialitate
Speciality
internship
Ilpakmuxa no
cneyuansHocmu
1 saptamana 3 saptamani 3 saptamani 1 saptamana 3 saptamani 2 saptamdni 5 saptamani
week weeks weeks week weeks weeks weeks
Hedens Hedenu Hedenu Hedens Hedenu Hedenu Hedenu
Anul IV Septembrie Septembrie- Noiembrie- lanuarie - Februarie - Martie Octombrie -
4" Year September Octombrie Decembrie Februarie February - March Noiembrie-
1V I'oo Cenmsabps September - November - January — Despanv Mapm October -
Sem. VI October December Februarie Sem. VIII Sem. VII -VIIT December
Cem. VI Cenmsbpo - Hosbps - Ansapo - Cem. VIII Cem. VII - Oxms6po -
Oxmsabpo Jexabps Despanv | 4111 Hosbpe
Sem. VII Sem. VII Sem. VII Sem. VII
Cem. VII Cem. VII Cem. VII Cem. VII




Practica de
integrare
profesional
a
Professiona
1 integration

practice
Ilpakxmuka
npogheccuo-
HanbHOU
unmezpayu
u
1 saptamana 3 saptamani 3 saptamani 1 saptamana 2 saptamani 1 saptamana 5 saptamani
week weeks weeks week weeks week weeks
Heoens Heoenu Heoenu neoens Heoenu Heodens Heoenu
Martie Martie - Aprilie
March March— April
Mapm Mapm — Anpenv
Sem. VIII Sem. VIII
Cem. VIII Cem. VIII
1 saptamdna Practica de
week cercetare
Heoest Research
Sesiunea de Sesiunea de internship
promovare licenta Hccnedoea-
Promotion Licensing menvckas
session session npakmuxa
Martie- Tunie
Aprilie June
March-April Hionw
Mapm-
Anpenv
3 saptamani 3 saptamani 5 saptamani
weeks weeks weeks
nedenu Hedenu Heoenu

*Notd: perioadele exacte dedicate activitatilor didactice, sesiunilor de examene si stagiilor de practicd vor fi repartizate conform
calendarului academic aprobat anual
*Note: the exact periods dedicated to teaching activities, exam sessions and internships will be distributed according to the annually
approved academic calendar
*[Ipumeuanue: mouHvle NepUoobl, 8bl0eNeHHbIE 05t YYeOHOU 0esIMENbHOCIU, SK3AMEHAYUOHHBIX CeCCUll U NPAKMUYECKUX CIAXCUPOBOK,

6y0ym pacnpeoenenvl 8 COOMEEMCMEUU C YIMGEPIHCOCHHbIM eXCe200H0 YUeOHbIM KANeHOapéM.

PLANUL DE iNVATAMANT PE ANI DE STUDII
STUDY PLAN ON YEARS OF STUDIES

Total ore

Number of hours

Numiir de ore pe tipuri de

Number of hours by types of

activitati

activities 8
e ] @2
£ S %5 23
3 £s g3 g3
Cod Denumirea unitatii de curs L EES s & : § 20
Code Name of the Course .2_1 3 -E (,Js' © ERES £ ° § S
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SS | 23 g3
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ANULI1 ["YEAR
Semestrul I [* Semester
F.0.01 Teorie economica I examen
Economic theory [ 180 36 144 12 24 0 exam 6
OkoHOMHUUEcKas Teopus | 9K3aMeH
G.0.02 Limba engleza de afaceri in turism examen
Business English in tourism 150 30 120 0 30 exam 5
Jlenosoti anenutickuil 8 mypusme 9K3AMEH
F.0.03 Geografia turismului examen
Tourism geography 120 24 96 12 12 0 exam 4
leoepaghus mypusma 9K3aMeH
F.0.04 Dreptul afacerilor examen
Business low 120 24 96 12 12 0 exam 4
lenosoe npaso 9K3aMeH
TOTAL SEM.I1  Total I’' Semester 570 114 456 36 78 19




Numiir de ore pe tipuri de
Total ore activitati
Number of hours Number of hours by types of
activities ®
e ] @2
- THNEE 25
Cod Denumirea unititii de curs 5 e R LI ° 5 E S
Code Name of the Course £3 E £ ° = | 28 RS 9%
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Total g s =X |38 E5| 3% s z
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G.0.05 Limba romana de comunicare (pentru alolingvi) 90 18 72 0 18 0 evaluare
Romanian language for communication (for non- evaluation
native speakers) .
Pymvinckuil 361k 015t 06wenust (015 aLIUH2608) oyenxa
Semestrul 11 2" Semester
F.0.06 Management examen
Management 150 30 120 18 12 0 exam 5
Menedocmenm oKzamen
F.0.07 Servicii publice examen
Public services 180 36 144 18 18 0 exam 6
Tocyoapcmesennvle yeayeu oKsamen
F.0.08 Teorie economica II examen
Economic theory I1 150 30 120 12 18 0 exam 5
Oxonomuueckas meopus 11 oKzamen
G.0.09 Tehnologii informationale de comunicare
Information technologies of examen
communication 120 24 96 0 0 24 exam 4
Hnghopmayuonno-kommyHukayuoruvle oksamen
MEeXHON02UU
F.0.10 Finante 120 examen
Finance 24 96 12 12 0 exam 4
QDunancwi oKzamen
Total Sem. II Total 2" Semester 720 144 576 60 60 24 24
G.0.11 Limba roméana de comunicare (pentru alolingvi) evaluare
Romanzan language for communication (for non- 90 18 7 0 18 0 evaluation
native speakers)
Pymvinckuii s3oik 015 00weHust (011 QIUH2808) oyenxa
TOTAL ANUL I Eotal number for the 1290 258 1032 9 138 24 43
1" year of study
ANUL II 2" YEAR
Semestrul IIl 3" Semester
F.0.12 Bazele contabilitatii examen
Basics in Accounting 150 30 120 12 18 0 exam 5
OcHosbl byxeanmepckozo yuema oKsamer
F.0.13 Economia turismului examen
Tourism Economy 150 30 120 12 18 0 exam 5
Oxonomuxa mypusma oKsamen
F.0.14 Marketing (in limba engleza) 150 examen
Marketing (in English) 30 120 12 18 0 exam 5
Mapkemune (na anenutickom sA3vike) oKsamen
S.0.15 Antreprenoriat sustenabil in turism
(ODD)
Sustainable Entrepreneurship in tourism examen
O P P 150 30 120 | 12 | 18 0 exam 5
( % IK3AMEH
Yemoiiuusoe npeonpunumamenscmeo 8
mypuzme (L{YP)
Total Sem. I11 Total 3" Semester 600 120 480 48 72 0 0 20
Semestrul IV 4" Semester
S.0.16 Servicii turistice examen
Touristic services 180 36 144 18 18 0 exam 6
Typucmuueckue ycuyau oKzamen
S.0.17 Corespondenta de afaceri In turism (in 120 24 96 12 12 0 examen 4
exam




Cod
Code

Denumirea unititii de curs
Name of the Course

Total ore

Number of hours

Numiir de ore pe tipuri de

Number of hours by types of

activitati

activities

Total
Total

Contact direct
Contact Hours

Studiu individual
Individual Study

Curs
Course

Seminar
Seminar

Practica/ Laborator
PracticelLaboratory Work

Forma de evaluare
Assessment

Nr. credite
Nr. of Credits

limba engleza)

Business correspondence in tourism (in
English)

Henosas xoppecnonoenyusi 6 cghepe
mypusma (Ha aHeauticKom sisvike)

IK3aMeH

S.A.18

S.A.19

Patrimoniul national cultural si protectia
patrimoniului cultural

National heritage and cultural heritage
protection

Hayuonanvnoe kynemypnoe nacneoue u
0XpaHa KyibmypHo20 HACaeous
Management intercultural in turism
Intercultural management in tourism
Meosickynomyprbiil MeHeOHCMeHm 8
mypusme

180

36

144

18

18

examen
exam
IK3aMeH

U.A20

U.A21

U.A22

U.A23

Integrare economica europeana
European economic integration
Esponeiickas sxonomuuecxas
uHmezpayus

Psihologie

Psychology

Ilcuxonoeus

Istoria si cultura civilizatiei europene
History and culture of European
civilization

Hcmopus u xyromypa esponetickou
yusuruzayuu

Sociologie

Sociology

Coyuonozus

150

30

120

18

12

examen
exam
IK3aMeH

SP.0.24

Practica de initiere In specialitate
Speciality initiation internship
O3HakomumenvHas APAKMUKA HO
cneyuantbHocmu

60

*42

18

examen
exam
IK3aMeH

Total Sem. IV Total 4" Semester

690

168

522

66

60

23

Total Anul II Total number for the

2" year of study

1290

288

1002

114

132

43

Anul ITI

3" Year

Semestrul V

5™ Semester

S.0.25

Comunicare si tehnici de vorbire in
public

Communication and public speaking
techniques

Obwenue u nyoauuHble BLICIYNICHUS

120

24

96

12

12

€xamen
exam
IK3amen

S.0.26

Standarde si norme in ospitalitate si
turism

Standards and norms in in hospitality
and tourism

Cmanoapmol u Hopmbl 8 chepe
20CMENpUUMCMea U mypusma

120

24

96

12

12

€xamen
exam
IK3AMEH

S.0.27

Gestiune hoteliera

120

24

96

12

12

€xamen




Numiir de ore pe tipuri de
Total ore activitati
Number of hours Number of hours by types of
activities ®
kS S &
- 5= B £3
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Hotel management exam
Tocmunuunoe ynpasnenue oK3amen

S.0.28 Activitatea agentiilor de turism si tour-
operatori (in limba engleza)

The activity of travel agencies and tour examen
operators (in English) 120 24 96 12 12 0 exam 4
Jlessmenvrocms mypucmuieckux oKzamen
azeHmcma u myponepamopos (Ha

AH2ULICKOM 53bIKe)

S.0.29 Sisteme de rezervare in turism si
ospitalitate
Reservation Systems in Tourism and cexamen
P 120 24 96 24 0 exam 4

ospitaiity 9K3aMeH
Cucmembl OpOHUPOBAHUSA 8 MYypUIME U
2ocmenpuumcmee
Total Sem. V Total 5" Semester 600 120 480 48 72 0 0 20
Semestrul VI 6" Semester

S.A.30 Analiza activitatii economico-financiare
Analysis of economic and financial
activity
AHnanu3s sKoHoMuuecKoll u PUHAHCOBO cxamen

¢ 120 24 96 12 12 0 exam 4
desimenbHOCMU P

S.A31 Management financiar
Financial management
Dunancoswiil MeHeOICMeHm

S.0.32 Marketingul destinatiilor turistice
(proiect de an)

Marketing of tourism destinations (year cexamen
theting of v 120 24 96 12 | 12 0 exam 4

project) oKzamen

Maprxemune mypucmuueckux

HanpasieHuil (Kypcosol npoexnt)

S.0.33 Managementul proiectelor in turism examen
Project Management in Tourism 120 24 96 12 12 0 exam 4
Ynpasnenue npoexmamu 6 mypusme oKsamen

S.0.34 Agrement si organizare de evenimente examen
Leisure and event organization 120 24 96 12 12 0 exam 4
Opeanuzayus 00cy2a u Meponpusmuil oKsamen

SP.0.35 | Practica de specialitate examen
Speciality internship 300 *210 90 exam 10
Ilpaxmuka no cneyuanonocmu oKzamen

Total Sem. VI Total 6" Semester 780 306 474 48 48 0 0 26

Total Anul III  Total number for the 3™
year of study 1380 426 954 96 120 0 0 46

ANUL 1V 4" YEAR
Semestrul VII 7" Semester

S.0.36 Managementul calitatii in ospitalitate si

turism

uality management in hospitality and examen
Quality manag, pitality 120 | 24 9% | 12 | 12 0 evam | 4
tourism oK3aAMEN
Menedoicmenm kawecmea 6 uHoycmpuu
20CmenpuuMcmea U mypusma




Cod
Code

Denumirea unititii de curs
Name of the Course

Number of hours

Total ore

Numiir de ore pe tipuri de

Number of hours by types of

activitati

activities

Total
Total

Contact direct
Contact Hours

Studiu individual
Individual Study

Curs
Course

Seminar
Seminar

Practica/ Laborator
PracticelLaboratory Work

Forma de evaluare
Assessment

Nr. credite
Nr. of Credits

S.A.37

S.A.38

Strategii de marketing digital in turism si
ospitalitate (in limba engleza)

Digital marketing strategies for tourism
(in English)

Cmpamezuu yugposozo mapremunea 8
mypusme u eocmenpuumcmee (Ha
anenutickoMm s3vike)

Gestiunea vanzarilor si relatiilor cu
clientii (in limba engleza)

Sales and customer relationship
management (in English)

Ynpasrenue npodaxcamu u
63AUMOOMHOUEHUAMY C KAUeHmamu (Ha
AHeTUTICKOM SA3bIKe)

120

24

96

12

12

examen
exam
IK3aMeH

S.A.39

S.A.40

S.A41

Turism cultural
Cultural Tourism
Kynomypuwiti mypusm
Turism religios
Religious Tourism
Penucuosnwiii mypuzm
Turism urban

Urban Tourism
Topoockou mypusm

90

18

72

10

€xamen
exam
OK3aMEH

S.A.42

S.A.43

S.A.44

Turism oenogastronomic (in limba
engleza)

Gastronomic Tourism (in English)
DHoeacmponomuyeckuil mypusm (Ha
AH2ULICKOM 513bIKE)

Turism rural (in limba engleza)
Rural Tourism (in English)
Cenbckuii mypusm (Ha auenuiickom
s3bIKe)

Turism ecologic (in limba engleza)
Ecotourism (taught in English)
Dxomypusm (Ha aH2IULICKOM 513bIKe)

90

18

72

10

€xamen
exam
IK3amen

SP.0.45

Practica de integrare profesionala
Professional integration practice
Tlpaxmuxa npogpeccuonanvrou
unmezpayuy

300

*210

90

examen
exam
IK3aMeH

10

Total Sem. VII

Total 7th Semester

720

294

426

44

40

24

Semestrul VIII

8" Semester

S.A.46

S.A.47

S.A.48

Turism de afaceri

Business Tourism

enoeoii mypusm

Turism de aventura
Adventure Tourism
Tpuxniouenueckuii mypusm
Turism medical

Medical Tourism
Meouyunckuii mypusm

90

18

72

10

€xamen
exam
IK3AMEH

S5.0.49

Cultura afacerii si etica profesionald

90

18

72

10

examen




Numiir de ore pe tipuri de
Total ore activitati
Number of hours Number of hours by types of
activities ®
ks £ £
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Business culture and professional ethics
enosas kyremypa u npogeccuonanvHas 352;’;”
9MuKa
S.0.50 Leadership si managementul resurselor
umane
. examen
Leadership and Human Resource 120 24 96 12 12 0 e 4
Management ox3aMeN
Jludepcmeo u ynpasnenue
ues06e4ecKUMU pecypcamu
SP.0.51 | Practica de cercetare evaluare
Research internship 150 150 evaluation 5
Hccnedosamenvckas npakmuxa oyenra
Teza de licenta examen
Bachelor’s thesis 270 270 exam 9
Jlunnomnas paboma oksamen
Total Sem. VIII  Total 8" Semester 720 60 660 32 28 0 24
Total Anul IV  Total number for the 4
year of study 1440 354 1086 76 68 0 48
TOTAL  TOTAL 5400 1326 4074 382 | 458 24 180
Nota: orele de contact direct pentru stagiile de practicd sunt pentru activitatea studentului la entitate
Note: direct contact hours for internships refer to the student’s activity at the host organization
Hpumeanue: KOHmMAaxkmHbule 4acvl NPAKMUKYU OMHOCAMCA K oesmenvHocmu cmydenma Ha baze npakmuxu (6 opzanumt;uu)
PONDEREA UNITATILOR DE CURS / MODULELOR iN PLANUL DE INVATAMANT
VIEJIBHBIU BEC YYEBHBIX JIMCIIUTIVIUH / MOIVJIEU B YYEFHOM IIJIAHE
WEIGHT OF COURSE UNITS / MODULES IN THE CURRICULUM
Functia in formarea
profesionali Total ore Nr. credite Pondere, %
Dyuxyusa 6 npogheccuonanvholl Obuwee konuyecmeao uacos Kon-60 kpeoumos Hona, %
noozomoske Total Hours Number of Credits Share, %
Role in Professional Training
F 1470 49 27
G 270 9 5
U 150 5 3
S 2430 81 45
SP 810 27 15
TL 270 9 5
Total 5400 180 100
STAGIILE DE PRACTICA
INTERNSHIPS
IIPAKTHKA
Nr. d/o Tipul stagiului de practica An de Sem. Durata Perioada Numir
The internships studii Sem Times Period ECTS
IIpakmuxka Year Cem. IIpoa0/IKUTEIHLHOCTH Ilepuoo ECTS




‘e

roo Siptamani Ore Credits
) Weeks Hours ECTS
Heoeau Yacor Kpeoumuni
1 Practica de initiere in specialitate Februarie - Martie
Internship of initiation in specialty 1 \Y 2 60 February — March 2
Bsoonas npaxmuka no cneyuansHocmiu Despane — mapm
2 Practica de specialitate lanuarie - Februarie
Internship in specialty 11 VI 5 300 January - February 10
Creyuanusuposannas npakmuxka Ansaps - Despais
S| s s oo
2 & practt v Vil 5 300 October - December 10
Ipakmuka npogheccuonansroii = .
Oxkmsope - Hoadpe
uHmezpayuu
4 Practica de cercetare Martie - Aprilie
Research internship 1A% Vil N 150 March — April N
Hccnedosamensckan npakmuxa Mapm — Anpeno
Total/ Beero 17 810 27
FORMA DE EVALUARE FINALA A PROGRAMULUI DE STUDII
FINAL EVALUATION
DOPMA OKOHYATEJIbHOHW OUEHKH [1POI'PAMMAbBI OFYYEHHNUA
Termene de SR
Nr Forma de evaluare finalad a studiilor Sreanizire credite/
d/<; Form of final evaluation of the studies %’eri()( / Number of Credits
Dopma okOHUAMENLHON OUCHKU RPOZPAMMbI 00YUCHUS Hepuod Koauuecmeso
! Kpeoumoe
Teza de licenta - lunie 9
1. Bachelor's thesis June
bakanaspcras ouccepmaius Hiono
UNITATI DE CURS/MODULELE LA LIBERA ALEGERE
COURSE UNITS / FREE CHOICE MODUL
Numiirul de ore pe tipuri
Numir de ore Numb. rdtf‘;lc;:‘;‘lstiw nes of
Number of Hours fumoer o). hours by Hperg
% ) activities
Komuuecmeso uacos
Komuecmeo uacos no sudam
oesimenoHocmu
£ 4
S.Eeed
. . =y . x| TSEICIY
Cod/ Denumirea unititii de curs/modulului o 5| = 2 2 : g
Code/ Course/ Module .3 %2 S: 3 g3 N P |
Koo Kypc/mooyie g5 7 N § N g ] i = 2 af E 2 9
= = = O
Total | 5SS 3| 258| o3| 58§ 258 E™¢8| 723 3
ezl T8 58] ES8| Ss¢3| ° g
Total So sl ExE| 235 EEE| 2R <= B
Beeeo | £ 8| 283 W0 58| £S5 8
SSE| BS: 35
QL =] 2 8 = g
Q »n S0 e é
=
Anull - /st Year / |«kypc -
Protectia civila
L.A.54 Civil protection 60 : 15 45 15 E 2
[paxcoanckas obopora
Limba Italian&/Englezd/Francez&/Germana
L.ASS Italian, Engl/ivh, Fren?h, Qel‘/l:al1 ‘ 120 60 60 60 E 4
Hmanvancruil, anenuiickutl, (hpanyysckuil,
HeMeyKull
Limba Italian&/Engleza/Franceza/Germana 7
L.A.56 Italian, Eng/l.?'h. Frer@h, ({CI‘IHCH! ' ) 120 60 60 60 E 4
Hmanvanckuii, anenuiickuti, hpaniyyscxuil, .
HemeyKul
Anul Il — 2nd Year 2 kype
Managementul conflictelor (in limba engleza)
L.A.S7 Conflict management (in English) 120 60 60 30 30 E 4
Vnpasnenue kongpruxmaniu (na anenuilckom sasvixe)
Turismul verde I 1 R B
L.A.58 Green tourism 120 60 60 30 30 E 4
3enenviil nypusm B o B
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Numiirul de ore pe tipuri
< de activitati/
Numir de ore Number of hours b’ types of
Number of Hours ours Oy bp
activities
Konuuecmeo uacos
Konuuecmeo uacog no suoam
desimenbHOCmu °
1
. egx e . 1 < § : &) S
Cod/ Denumirea unititii de curs/modulului N 5 R = N
Code/ Course/ Module - . g =% g § § P «5 : = )
Koo Kypc/mooynw é 3| 2 § g c g §i| =5¢ EE
= - B
Total | SS§|25i] -2 | 28§ 258 E7¢| 2R
- 2 T 30 - K g .83 EIRSE] s
Total SSi| ES:i| 2Ee|Esi| 22| =
B, ESI| 251 OS*| §3:] 88
cezo E5; S 1 wac| 28
LHEE N
sl 2= R
=
Anul Il - 3rd Year / 3 kypc
Oenologie
L.A.59 Oenology 120 60 60 30 30 E 4
Ononozus
TOTAL / Total/ Umozo 600 315 345 105 90 120 0 22

MINIM-UL CURRICULAR INITIAL, DEORIENTARE CATRE ALT DOMENIU
CURRICULAR PREREQUISITE, ORIENTATION TO ANOTHER FIELD
MUHHUMAJIBHBIN YYESHBIH MOYJIb, OFECITEYHBAIOLMH ITEPEXO]] B IPYT'VIO OEPA30BATEJ/IbHYIO

ObJIACThH
Numiirul de ore pe tipuri de
Numair de ore activitati/
Number of Hours Number of ho'uf’ 3 by types of
activities
Konuuecmeo uacos
Konuuecmeso uacos no suoam @ v
OesmenbHoCmu .32 ZBa8
Denumirea unitatii de - S5 3 o%-
Cod i 3 > § > =8
Code curs/modulului 3 - 5 Sy o 53 — O 3§
Course/ Module s e oS S5¢§ 1 g © 3 =y
Koo SRR SR S S 23 c 3 A EESEN
Kypc/mooyne =3 o = S [T S 2 X Ex S 50 3
Total 53 _E§§ z2s| E8% 2388 5 S | 2R
Total ssE| ESS | A58 Es = 53 = X
]33 S OSx| 55 %8 23%
Bcezo £s 3 233 @ AT =28 £
s 3§ S &= E= ISR
o0 2 233 RS
g | &3° £ g
l%
Teorie economica |
M.0.01 Economic theory 1 180 90 90 30 60 E 6
DOxoHoMHUuecKas Teopusi |
Management
M.0.02 Management 150 75 75 45 30 E 5
Menedorcmenm
Teorie economica I
M.0.03 Economic theory Il 150 78 72 26 52 E 5
Oxonomuueckas meopusi 11
Finante
M.0.041 Finance 120 52 68 26 26 E 4
Dunancwl
Bazele contabilitatii
M.0.05 Basics in Accounting 150 78 72 26 52 E 5
OcHogbl byxeanmepckozo yuema
Marketing
M.0.06 Marketing 150 78 72 26 52 E 5
Mapxemunz
TOTAL
TOTAL 900 451 449 179 272 30
UTOI'O
NOTA EXPLICATIVA

Prezentarea succinti a profilului specialititii, precum si a domeniului de formare profesionala si domeniului
general de studii. Programul de studii ,,Servicii hoteliere, turism si agrement”, incadrat in domeniul general de studii 101 —
Servicii publice, vizeaza formarea specialistilor capabili sa raspunda cerintelor actuale ale industriei ospitalitatii, turismului si
agrementului. Specialitatea apartine domeniului de formare profesionala 1013 — Servicii hoteliere, turism si agrement si este
asociata calificarii de nivel 6 CNC — Licentiat in servicii publice. Programul se adreseaza in principal absolventilor de liceu si
are drept finalitate formarea de competente necesare exercitdrii unor functii de management, coordonare, consultanta si
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executie 1n unitati hoteliere, agentii de turism, centre de agrement, structuri de informare turistica si alte entitati din domeniu.
Programul este elaborat in corespundere cu Nomenclatorul domeniilor de formare profesionald si al specialitatilor in
invatamantul superior, aprobat prin Hotararea Guvernului nr.482 din 28 iunie 2017 si Plan Cadru pentru studii superioare de
licenta (ciclul I), de master (ciclul II), si integrate, aprobat prin Ordinul Ministrului Educatiei si Cercetarii nr. 510 din
07.04.2025.

Durata studiilor - 3 ani Invatamant cu frecventa

Credite de studiu - 180 credite ECTS, 1 Credit ECTS - 30 ore

Forma de organizare - Invatamant cu frecventi

Obiectivele programului de studii, inclusiv corespunderea acestora misiunii universitatii, racordarea programului de
studii si a continuturilor din Planul de invatamdnt la tendintele internationale din domeniu. Scopul programului Servicii
hoteliere, Turism si Agrement este formarea competentelor transversale, generale si profesionale necesare pentru activitate
profesionald de prestare, organizare si administrare a serviciilor 1n industriile turismului si a serviciilor hoteliere, elaborarea,
promovarea si realizarea produselor turistice si hoteliere care sa corespunda cerintelor consumatorului si standardelor calitatii.
Absolventii programului sunt pregatiti pentru activitatea antreprenoriala in industria turismului si cea a serviciilor hoteliere.

Obiectivele programului de studiu Servicii hoteliere, Turism si Agrement sunt:

- evaluarea provocdrilor contemporane in industria ospitalitatii si turismului, cu accent pe dezvoltarea personala,
intelectuald si profesionala a studentilor, adaptata la schimbarile dinamice din domeniu;

- dobandirea cunostintelor fundamentale despre specificul industriei hoteliere, turistice si de agrement, incluzand
tendintele actuale si inovatiile din acest sector,

- imbunatatirea capacitatii de a analiza piata si de a implementa strategii de management si marketing eficiente in
activitatile turistice si hoteliere;

- dezvoltarea competentelor in utilizarea tehnologiilor informationale si de comunicare (TIC) pentru planificarea,
organizarea si gestionarea activitatilor din turism si ospitalitate;

- formarea abilitatilor de cercetare si analiza a pietei in sectorul serviciilor hoteliere si turistice, prin utilizarea metodelor
si instrumentelor moderne de analiza;

- oferirea cunostintelor tehnice si a instrumentelor necesare pentru crearea, dezvoltarea si implementarea proiectelor
turistice, orientate spre maximizarea performantei activitatilor din domeniu;

- formarea competentelor pentru analiza si evaluarea problemelor complexe din sectorul hotelier si turistic, prin
elaborarea de solutii sustenabile si inovatoare;
dezvoltare responsabild a sectorului.

Aceste obiective corespund misiunii Universitatii de Stat din Moldova si sunt corelate cu documentele strategice
institutionale: Strategia de dezvoltare a USM (2021-2026), Strategia USM privind activitatea de cercetare, dezvoltare inovare
(2024-2027), Strategia de internationalizare a USM (2021-2026).

Racordarea programului de studiu si a continuturilor din planul de invatdmant la tendintele internationale din domeniu.
La elaborarea programului de studiu s-au luat in considerare bunele practici europene cu referire la continuturile ofertei
educationale si s-au valorificat in cadrul programului prin includerea unor unititi de continut in vederea asigurarii
Raportul Semetrical ,,Travel Trends Report 2024”; cat si recomandarile UN Tourism Academy din documentul ,,UNWTO
Tourism Education Guidelines”. Principalele tendinte turistice internationale relevd promovarea unui turism responsabil,
durabil si universal accesibil.

Evaluarea agsteptarilor sectorului economic si social s-a realizat prin raportarea la standardul de calificare national,
Cadrul National al Calificarilor (nivel 6), cat si la cel european (EQF/NQF), dar si prin analiza fiselor de post aferente
ocupatiilor din CORM si ESCO, precum: manager in activitatea hotelierd, director agentie de turism, analist in turism,
manager receptie, manager evenimente etc. Totodata, evaluarea pietei muncii s-a bazat pe consultarea rapoartelor ANOFM,
chestionare aplicate angajatorilor, precum si pe date furnizate de Camera de Comert si Industrie, Asociatia Patronald a
Industriei Turismului din Moldova si alti actori relevanti.

Consultarea partenerilor in procesul de elaborare a programului de studii a fost un proces colaborativ si iterativ, care
a implicat cadre didactice universitare, reprezentanti ai mediului de afaceri din turism si ospitalitate, absolventi activi in
domeniu, precum si studenti din ani terminali. Acest demers a contribuit la alinierea structurii curriculare si a continutului
disciplinelor la cerintele reale ale pietei muncii si la perspectivele de dezvoltare ale domeniului. in vederea realizarii unor
studii calitative si relevante in mediul real au fost realizate o serie de activitati prin rezultatul carora sunt reflectate necesitatile
si tendintele de pe piata muncii In domeniul Serviciilor Hoteliere si Turism. La nivel de facultate, in cadrul Comisiei de
Asigurare a Calitatii este inclus cite un reprezentant al pietei muncii pentru fiecare domeniu de formare profesionali. In cadrul
sedintelor de lucru al Comisiei sunt discutate continuturile planului de invatdmant, tipurile de sarcini pentru studiul individual,
metodele de desfasurare a lectiilor practice cat si corelarea unitatilor de continut pentru disciplinele predate si alte subiecte. Au
fost analizate fisele de post a urmaétorilor potentiali angajatori Ministerul Culturii al Republicii Moldova, Asociatia Nationald
pentru Turism Intern si Receptor din Moldova (ANTRIM), Hotelul Cortyard by Merriott, Hotelul Ambassador, hotelul Jolly
Alone, Radisson Blu Leogrand Hotel, Agentia de turism TatraBis, Agentia de turism PandaTur, Pensiunea Eco-turistica Eco-
Resort Butuceni, Rezervatia Stiintificd-Naturald ,,Plaiul Fagului” in vederea determinarii calificarii necesare a unui specialist
din domeniul industriei turismului si identificarii necesarului de cunostinte, abilitati si competente ce vor fi asigurate prin
realizarea planului de studiu.
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https://webunwto.s3.eu-west-1.amazonaws.com/s3fs-public/2022-11/tourism-education-v-digital.pdf?VersionId=YePZcV1oZ9jkhO86QAHGjUodeIzwU9IK
https://webunwto.s3.eu-west-1.amazonaws.com/s3fs-public/2022-11/tourism-education-v-digital.pdf?VersionId=YePZcV1oZ9jkhO86QAHGjUodeIzwU9IK
https://www.semetrical.com/wp-content/uploads/2024/07/Travel_Trends_eBook_2024.pdf
https://amadeus.com/documents/en/theme/research-report/travel-trends/travel-trends-2024-report-en.pdf
https://www.oecd.org/content/dam/oecd/en/publications/reports/2024/07/oecd-tourism-trends-and-policies-2024_17ff33a3/80885d8b-en.pdf

Relevanta programului de studii pentru piata fortei de muncd este confirmatd prin corespondenta directd a
competentelor dezvoltate cu cerintele exprimate de angajatori. Programul urmareste sd pregiteascd specialisti adaptabili,
capabili sa gestioneze provocarile actuale ale industriei ospitalitatii si turismului, In conditiile unui mediu economic si social in
continua schimbare. Relevanta programului de studii ,,Servicii Hoteliere, Turism si Agrement” pentru piata fortei de munca
este evidentiata prin corelarea sa cu cerintele actuale din domeniul turismului si ospitalitatii. Programul dezvolta competente
recreere, managementul operational si financiar, precum si coordonarea echipelor. Adaptarea acestuia la tendintele europene si
nationale, cum ar fi cele prezentate in Strategia Nationala ,,Educatie 2030 si programele de sprijin pentru IMM-uri in turism,
asigura pregatirea absolventilor pentru o carierd competitivd, adaptatd cerintelor pietei muncii. Programul respectd si
obiectivele stabilite in ,,Programul National de Dezvoltare a Turismului 2026”, care subliniazd importanta pregatirii
profesionistilor pentru industria turismului din Republica Moldova. Noutatea programului consta in accentul pus pe nevoile
economiei reale din sectorul hotelier si turism, identificate prin consultarea profesionistilor din domeniu, care au evidentiat
competentele generale si profesionale necesare absolventilor pentru integrarea pe piata muncii. De asemenea, programul de
studii a fost conceput In mod deliberat pentru a integra recomandarile si liniile directoare prezentate in ,,Ghidul de marketing
privind dezvoltarea turismului in Republica Moldova” (Ordinul nr. 336/2024), asigurand astfel o corelare stransa intre
pregatirea profesionald a viitorilor specialisti si politicile publice de promovare a turismului la nivel national.
si agrement” oferd absolventilor o pregatire complexa, care faciliteazd insertia profesionald intr-o varietate de contexte
organizationale din sectorul ospitalitatii, turismului si agrementului, atat la nivel national, cat si international. Corespondenta
dintre calificarea dobanditd si nomenclatorul ocupatiilor din CORM si ESCO evidentiazd o gama largd de oportunitati
profesionale adaptate cerintelor actuale ale pietei muncii.

Astfel, absolventii pot activa in pozitii de conducere si coordonare, precum: manager in activitatea hoteliera (cod
CORM 141119), manager receptie (141120) sau manager de evenimente in domeniul ospitalier (141121), avand
responsabilitati in organizarea operationald, administrarea echipelor si asigurarea calitatii serviciilor.

De asemenea, sunt vizate functii de conducere strategicd in cadrul agentiilor de turism, inclusiv in calitate de
director/directoare de agentie de turism (143902), director de agentie tour-operator (143903) sau director de centru de
informare turistica (143904), unde competentele in dezvoltarea de produse turistice, comunicare interculturald si leadership
devin esentiale.

in paralel, calificarea permite ocuparea unor functii analitice si de consultanti, cum ar fi cea de analist in turism
(263201), pozitie ce implicd elaborarea de strategii de dezvoltare turistica si analiza pietei. in sfera educational-culturala,
absolventii pot activa ca ghizi in institutii culturale (265916), valorificand cunostintele acumulate despre patrimoniul national
si capacitatile de interpretare turistica in medii multiculturale.

Prin urmare, programul asigurd formarea unor profesionisti versatili, capabili sa contribuie la dezvoltarea durabild a
sectorului turistic, sd inoveze in prestarea serviciilor si sd se adapteze unui context economic in continud transformare.

Accesul la studii a titularilor de diplome obtinute dupd finalizarea respectivului program de studii. Absolventii
programului de studii, care au obtinut titlul — Licentiat in Servicii Publice au urmatoarele oportunitati de continuare a studiilor:

e Programe de master — nivelul 7 ISCED in domeniul Servicii Publice;

e Programe de master — nivelul 7 ISCED in alte domenii cu acumularea minimului curricular;

e Programe de formare continud pe tot parcursul vietii.

Competentele generale si profesionale asigurate de programul de studii sunt:

CGl1. Realizarea studiilor de piatd a industriei turismului si ospitalitatii

CG2. Organizarea activitatilor in contextul asigurarii eficiente a prestarii serviciilor turistice

CG3. Aplicarea normelor, reglementarilor si standardelor industriei turismului si ospitalitatii

CG4. Respectarea normelor etice si deontologice in activitatea de turism si servicii

CGS. Crearea si promovarea eficientd a produselor si serviciilor turistice si de ospitalitate

CG6. Dezvoltarea profitabilitatii organizatiei turistice/hoteliere

CG7. Crearea conditiilor standard conforme normelor si principiilor economiei sustenabile

CG8. Configurarea parametrilor de calitate adecvati perceptiilor-tip ale grupurilor tinta

Aria ocupationala 1: Turism si agrement

CP1. Planificarea activitatilor in domeniile serviciilor turistice si de agrement, adaptate la dinamica pietei

CP2. Administrarea rationala a resurselor umane, materiale si financiare

CP3. Asigurarea conditiilor optime privind valorificarea patrimoniului cultural

CP4. Dezvoltarea de produse si servicii turistice pentru imbunatatirea experientei clientului

CP5. Elaborarea strategiilor de marketing si vanzari

CP6. Aplicarea standardelor de calitate in realizarea serviciilor turistice

CP7. Implementarea practicilor sustenabile in activitatea entitatii turistice

Aria ocupationali 2: Industria ospitaliera

CP8. Planificarea activitatii operationale in cadrul structurii de cazare a serviciilor hoteliere de baza si suplimentare
CP9. Monitorizarea activitatilor lantului valoric a proceselor de servire a clientilor

CP10.Administrarea resurselor umane, materiale si financiare in vederea asigurarii serviciilor hoteliere in contextul diversitatii
CP11.Diversificarea ofertei serviciilor de ospitalitate prin crearea serviciilor suplimentare asigurand loialitatea clientilor
CP12.Asigurarea standardelor de calitate si sustenabilitate ale serviciilor de ospitalitate.
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Lista rezultatelor invdtarii.

1.  analiza date relevante din piata turismului si ospitalitatii pentru a identifica tendintele si comportamentele consumatorilor,
utilizand diverse tehnici de cercetare

2. elabora planuri pentru activitatile si proiectele turistice, pentru a asigura organizarea eficientd a prestarii serviciilor
turistice

3. interpreta si aplica corect normele, reglementarile si standardele de calitate specifice industriei turismului si ospitalitatii in
conformitate cu schimbarile legislative

4. demonstra, in baza studiilor de caz, aplicarea normelor etice si deontologice din serviciile de turism si ospitalitate

5. crea produse si servicii turistice si de ospitalitate, adaptate diverselor segmente de clienti.

6. utiliza tehnici si strategii de marketing inovatoare pentru a promova eficient produsele si serviciile turistice si de
ospitalitate.

7. evalua tendintele si dinamica pietei turistice si hoteliere, utilizind date si informatii relevante pentru a lua decizii
informate.

8. elabora strategii flexibile si adaptabile care sa raspunda rapid schimbarilor pietei, avand ca scop maximizarea veniturilor
s1 minimizarea riscurilor.

9. aplica normele si reglementarile de sustenabilitate in elaborarea proiectelor de cercetare pentru serviciile turistice si de
ospitalitate

10. interpreta datele demografice si comportamentale in vederea asigurarii conformititii acestora cu asteptarile si nevoile
specifice diferitor segmente de clienti.

11. planifica activitdtile in domeniile serviciilor turistice si de agrement, utilizdnd tehnici de management In vederea
maximizarii eficientei economice a entitatii.

12. identifica necesitatile de resurse umane, materiale si financiare pentru a asigura cresterea performantei organizationale.

13. monitoriza productivitatea resurselor umane, materiale si financiare pentru a asigura calitatea serviciilor oferite.

14. promova atractiile turistice prin informarea vizitatorilor cu privire la importanta patrimoniului cultural

15. crea o atmosferd autenticd prin organizarea de evenimente culturale si interactiuni prietenoase cu vizitatorii, contribuind
la valorificarea patrimoniului cultural.

16. elabora pachete turistice adaptate nevoilor si preferintelor clientilor, oferind o experientd unica si memorabila.

17. utiliza tehnologiile moderne pentru a imbunatati interactiunea si satisfactia clientilor, dezvoltand oferte turistice
diversificate pentru a atrage diferite segmente de clienti.

18. crea campanii de marketing axate pe diverse medii culturale, utilizand programe de loialitate si servicii personalizate

19. segmenta piata in functie de preferintele culturale si demografice, evaluand eficienta campaniilor de marketing in functie
de feedback-ul clientilor

20. aplica procedurile interne pentru a asigura conformitatea si imbundtatirea serviciilor turistice.

21. identifica resurse regenerabile pentru operarea entitatii turistice, elaborand strategii de reducere a deseurilor.

22. stabili impactul practicilor sustenabile a entitatii turistice prin raportarea ESG.

23. planifica activitatile zilnice in cadrul structurii de cazare, identificind necesarul de resurse pentru prestarea serviciilor
hoteliere de baza si suplimentare.

24. ajusta procesele operationale, asigurand imbunatatirea eficientei si calitatii serviciilor oferite.

25. evalua fiecare etapd a lantului valoric pentru a asigura o servire eficienta a clientilor.

26. planifica resursele umane, materiale si financiare pentru a sustine operatiunile hoteliere intr-un mod eficient

27. identifica oportunitati de creare a serviciilor suplimentare pentru a imbundtati oferta de ospitalitate si a loializa clientii

28. aplica standardele de calitate si principiile de sustenabilitate in prestarea serviciilor de ospitalitate.

EXPLANATORY NOTE

Brief overview of the specialization profile, the professional training field, and the general field of study. The
Bachelor's study program Hotel, Tourism, and Leisure Services, classified under the general field of study 101 — Public
Services, aims to train specialists capable of meeting the current demands of the hospitality, tourism, and leisure industry. The
specialization belongs to the professional training field 1013 — Hotel, Tourism, and Leisure Services and is associated with
Level 6 of the National Qualifications Framework (NQF) — Bachelor in Public Services. It primarily addresses high school
graduates and is designed to develop the competences required to perform management, coordination, consultancy, and
operational roles in hotels, travel agencies, leisure centers, tourist information offices, and other relevant institutions. The
program is developed in accordance with the Nomenclature of Professional Training Fields and Specializations in Higher
Education (approved by Government Decision No. 482/2017) and the Framework Plan for Bachelor’s (Cycle 1), Master’s
(Cycle II), and Integrated Studies, approved by Order of the Ministry of Education and Research No. 510 of April 7, 2025.
Duration of studies — 3 years (full-time)
Study credits — 180 ECTS, with 1 ECTS equivalent to 30 hours
Form of education — Full-time studies

Objectives of the study program, alignment with the university mission, and correlation with international trends in
the field. The main goal of the Hotel, Tourism, and Leisure Services program is to build transversal, general, and professional
competences necessary for providing, organizing, and managing services in the tourism and hospitality industries, as well as
for designing, promoting, and delivering tourism and hospitality products aligned with consumer expectations and quality
standards. Graduates are also prepared for entrepreneurial activity within the tourism and hospitality sectors.

The objectives of the program are:
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e To assess contemporary challenges in the hospitality and tourism industries, focusing on students’ personal,
intellectual, and professional development aligned with dynamic changes in the field;

e To acquire fundamental knowledge regarding the nature of the hospitality, tourism, and leisure industries, including
emerging trends and innovations;

¢ To enhance students’ capacity to analyze the market and implement effective management and marketing strategies in
tourism and hospitality operations;

e To develop competences in using information and communication technologies (ICT) for planning, organizing, and
managing tourism and hospitality activities;

e To train skills in market research and analysis in the tourism and hospitality services sector, using modern tools and
methods;

e To provide technical knowledge and tools for creating, developing, and implementing tourism projects aimed at
optimizing performance in the field;

e To develop competences for analyzing and evaluating complex issues in the hotel and tourism sectors by proposing
sustainable and innovative solutions;

e To integrate sustainability principles across all areas of the hospitality and tourism industry, contributing to
responsible sector development.

These objectives align with the mission of Moldova State University and are consistent with its strategic documents:
USM Development Strategy (2021-2026), USM Strategy for Research, Development, and Innovation Activities (2024-2027),
and the USM Internationalization Strategy (2021-2026).

Alignment of the study program and curriculum content with international trends in the field. The development of
the study program has taken into account best European practices regarding educational content. These practices were
integrated through relevant curricular content ensuring program compatibility with international standards, as outlined in the
OECD “Tourism Trends and Policies 2024, Amadeus 2024 Travel Trends Report, Semetrical Travel Trends Report 2024,
and the UN Tourism Academy’s “UNWTO Tourism Education Guidelines”. The main global tourism trends highlight the
promotion of responsible, sustainable, and universally accessible tourism.

Assessment of economic and social sector expectations. The program’s relevance was assessed against both the
national qualification standard (NQF Level 6) and the European Qualification Framework (EQF). The occupational profiles
analyzed (in line with CORM and ESCO classifications) include hotel manager, travel agency director, tourism analyst, front
office manager, event manager, among others. Additionally, market needs were assessed through ANOFM reports, employer
surveys, and data from the Chamber of Commerce and Industry, the National Inbound Tourism Association of Moldova
(ANTRIM), and other stakeholders.

Consultation with stakeholders in the program development process. Program development was an iterative and
collaborative process involving academic staff, tourism and hospitality business representatives, alumni, and senior students.
This collaborative approach ensured that the curricular structure and course content were aligned with real labor market
requirements and current trends in the field. To better reflect labor market needs and tendencies, qualitative studies and
consultations were carried out. Furthermore, within the Faculty’s Quality Assurance Committee, a labor market representative
is appointed for each training field. These representatives contribute to regular discussions on curriculum content, types of
student assignments, teaching methods, and alignment between course content and labor market needs.

Job profiles were analyzed for the following potential employers: the Ministry of Culture of the Republic of Moldova,
ANTRIM, Courtyard by Marriott Hotel, Ambassador Hotel, Jolly Alon Hotel, Radisson Blu Leogrand Hotel, TatraBis Travel
Agency, PandaTur Travel Agency, Eco-Resort Butuceni, and the "Plaiul Fagului" Scientific Nature Reserve.

Relevance of the study program to the labor market. The direct correspondence between the developed competences
and the requirements expressed by employers confirms the labor market relevance of this program. It trains adaptable
professionals capable of managing the current challenges in the hospitality and tourism sectors in an ever-evolving socio-
economic environment. The program's alignment with national and European strategies — such as “Education 2030, support
programs for tourism SMEs, and the “National Tourism Development Program 2026 — ensures that graduates are well-
prepared for competitive, market-relevant careers. What distinguishes this program is its strong focus on the real economic
needs of the tourism and hospitality sectors, identified through professional consultations that highlighted the essential general
and professional competences needed for graduate employability. Furthermore, the study program was deliberately designed to
integrate the recommendations and guidelines outlined in the "Marketing Guide for Tourism Development in the Republic of
Moldova' (Order No. 336/2024), thereby ensuring a close alignment between the professional training of future specialists and
the national tourism promotion policies.

Graduate employment opportunities (correlated with CORM and ESCO classifications). The Hotel, Tourism, and
Leisure Services program provides comprehensive training that facilitates professional integration into various organizational
contexts within the hospitality, tourism, and leisure sectors, both nationally and internationally. The alignment between the
qualification obtained and CORM/ESCO occupational classifications reveals a wide range of professional opportunities.

Graduates can pursue leadership and coordination roles, such as Hotel Manager (CORM 141119), Front Office
Manager (141120), or Event Manager in Hospitality (141121), with responsibilities in operations management, team
coordination, and quality assurance.

Strategic leadership roles are also accessible in travel agencies, such as Tourism Agency Director (143902), Tour
Operator Director (143903), and Tourist Information Center Director (143904), requiring competences in product
development, intercultural communication, and leadership.
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Furthermore, the program qualifies graduates for analytical and consultancy roles, such as Tourism Analyst (263201),
which involves market analysis and strategy development. In the cultural-educational sphere, graduates may work as Cultural
Institution Guides (265916), applying knowledge of national heritage and tourism interpretation in multicultural settings.

In sum, the program cultivates versatile professionals capable of fostering sustainable tourism development, service
innovation, and adaptability to a constantly evolving economic context.

Access to further studies. Graduates who obtain the qualification Bachelor in Public Services may pursue the following
learning pathways:

* Master’s programs — Level 7 ISCED in the field of Public Services;
* Master’s programs — Level 7 ISCED in other fields, with curricular bridging requirements;
* Lifelong learning and continuing education programs.

General and professional competences ensured by the program

General competences (CG):
CG1. Conducting market research in the tourism and hospitality industry
CG2. Organizing activities for the efficient provision of tourism services
CG3. Applying regulations, standards, and norms in the tourism and hospitality industry
CG4. Adhering to ethical and deontological norms in tourism and services
CGS5. Designing and promoting tourism and hospitality products and services
CG6. Enhancing the profitability of tourism/hospitality organizations
CG7. Creating standard conditions in accordance with sustainable economic principles
CGS. Configuring quality parameters aligned with the expectations of target customer groups
Professional competences (CP):
Occupational area 1: Tourism and Leisure
CP1. Planning tourism and leisure services adapted to market dynamics
CP2. Rational management of human, material, and financial resources
CP3. Ensuring optimal conditions for cultural heritage valorization
CP4. Developing tourism products and services to enhance customer experience
CP5. Designing marketing and sales strategies
CP6. Applying quality standards in tourism services
CP7. Implementing sustainability practices in tourism entities
Occupational area 2: Hospitality Industry
CP8. Planning operational activities in hotel accommodation units
CP9. Monitoring customer service value chain processes
CP10. Managing resources to ensure hospitality services in diverse contexts
CP11. Diversifying hospitality offers to ensure customer loyalty
CP12. Ensuring quality and sustainability standards in hospitality services
List of Learning Outcomes

1. Analyze relevant data from the tourism and hospitality market to identify trends and consumer behavior using various
research techniques
Develop plans for tourism activities and projects to ensure efficient service provision
Interpret and correctly apply industry regulations, norms, and quality standards in line with legislative changes
Demonstrate ethical and deontological norms in tourism and hospitality services through case studies
Create tourism and hospitality products tailored to various customer segments
Use innovative marketing strategies to promote tourism and hospitality services
Evaluate tourism and hospitality market dynamics to support informed decision-making
Design flexible and adaptable strategies in response to market changes to maximize revenues and minimize risks
9. Apply sustainability norms in tourism and hospitality research project development
10. Interpret demographic and behavioral data to align services with customer expectations
11. Plan tourism and leisure activities using management techniques to improve economic efficiency
12. Identify human, material, and financial resource needs to enhance organizational performance
13. Monitor resource productivity to ensure service quality
14. Promote tourist attractions by informing visitors about cultural heritage
15. Create authentic visitor experiences through cultural events and personal interactions
16. Develop customized travel packages for unique and memorable experiences
17. Use modern technologies to improve customer interaction and satisfaction
18. Design culturally adaptive marketing campaigns with loyalty programs and personalized services
19. Segment the market by culture and demographics, assessing campaign efficiency based on feedback
20. Apply internal procedures to ensure quality and continuous service improvement
21. Identify renewable resources and develop waste reduction strategies in tourism entities
22. Evaluate the sustainability impact of tourism entities using ESG reporting
23. Plan daily hotel operations by identifying resource needs for basic and supplementary services
24. Adjust operational processes to enhance service efficiency and quality
25. Evaluate each stage of the service value chain to ensure effective customer delivery
26. Plan and allocate resources efficiently to support hotel operations

e R
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27. ldentify opportunities to create supplementary services that improve hospitality offerings and client retention
28. Apply quality and sustainability standards in hospitality service delivery

MNOSACHHUTEJIBHAS 3AIINCKA

Kpamkasa xapaxmepucmuxa npoguna cneyuanvnocmu, npogeccuoHanvHoii 006aacmu noo20moeKu u ooduieco
Hanpaenenusn odyuenusn. O0OpazoBaTenbHAs MporpaMma OakanaBpuata [ ocmuHuyHble, mypucmuyecKkue u 00cyeoguvle yciyau
OTHOCHTCS K 00IIemMy HarpasieHuio nmoarotoBku 101 — Obwecmeennvie ycnyeu v HanpapieHa Ha MOJTOTOBKY CIIEHAINCTOB,
CIOCOOHBIX YJIOBJIETBOPATh COBPEMEHHBIE TPEOOBaHUS WHIYCTPUHM T'OCTENPHUHUMCTBA, TypusMa M jocyra. CrenuaibHOCTb
BXOJUT B mpodeccuonanbHoe HampasieHue 1013 — locmunuunsie, mypucmuyecxue u 0ocyeosvie yciyeu U COOTBETCTBYET
ypoBHio 6 Hanumonanpnoit pamku kBanubukanuii (HPK) — Aakanasp 6 obracmu obwecmeennvix ycaye. Ilporpamma
OpMEHTHPOBaHA MPEUMYIIECTBEHHO Ha BHIITYCKHUKOB JTUIICEB M HAIpaBiieHa Ha (OPMHUPOBAaHUE KOMIIETCHINH, HEOOXOTMMBIX
JUIA OCYIIECTBIICHHUS YIIPABICHUECKOW, KOOPAMHAIMOHHOW, KOHCYJNBTAI[MIOHHONW W WCIIONHUTEIBHON MeSTETbHOCTH B
TOCTHHHUIAX, TYPUCTHUCCKIX areHTCTBAaX, IEHTPaX IOCYyra, TYPHCTCKO-HH(POPMAIMOHHBIX OpHCAaX W JAPYIHX CTPYKTypax B
narHo# cepe. [Iporpamma pa3paboTana B COOTBETCTBUU C HomenKkiamypoil Hanpasienutl npopeccuoHaibHot n0020MosKY U
cneyuanvHocmell 6 gvicuiem obpazosanuu, yreepxkaeHHol [loctanonenuem [IpaBurenserBa Ne 482 ot 28 urons 2017 roja, a
Takke ¢ Tunosvim yuebnoim nianom 0as baxaraspuama (yuxn 1), macucmpamypor (yukn Il) u unmezpuposanHvlx npocpamm,
yrBepxa¢HHBIM [Iprkasom MunucrepcTBa obpazoBanus u Hayku Ne 510 ot 07.04.2025.

Cpok obyuenus — 3 rona (ounast popma)

Yuebnoii 06wvém — 180 ECTS, 1 ECTS = 30 gacos
Dopma opeanuzayuy 0oOy4eHus — ouHas

Llenu obpazosamensnoit npozpammol, COOMEEMCMEUE MUCCUU YHUBEPCUMEMA, CO2NACOBANUE C MENHCOYHAPOOHBIMU
menoenyuamu 6 ompacau. llenpio TporpaMmbel [ ocmunuuHble, Mypucmuyeckue u 00Cyeos8vle YCayeu SBISACTCS
(opMupOBaHUE TpaHCBEPCANBHBIX, OOWIMX ¥ MPOPECCHOHATIBHBIX KOMIIETCHIMH, HEOOXOMUMBIX JJIsi OCYIIECTBICHHS
JIeATENILHOCTH TI0 TPEIOCTABIICHUIO, OPraHU3aluK U YIIPABJICHUIO YCIIyraMy B MHIYCTPUH TypU3Ma ¥ TOCTHHUYHOTO OM3Heca,
a Takke 1Mo pa3paboTKe, MPOJBMKEHHIO M pealn3alid TYPUCTUYECKHMX M TOCTUHHUYHBIX MPOJIYKTOB, COOTBETCTBYIOIIUX
TpeOoBaHUSIM  TOTpeOMTENell W  CcraHzapTaM KadecTBa. DBBIMYCKHUKM TMPOrpaMMbl  TaKKe MOATOTOBJIEHBI K
TIPEeIIPUHIMATEIECKOM eI TEIPHOCTH B TYPUCTHYECKONW M TOCTHHHYHOH cdepe.

Ilenun nporpammsl:

® OIICHKA COBPEMCHHBIX BEI30BOB B WHIYCTPUM TOCTEIPUUMCTBA W TypHU3Ma C aKIEHTOM Ha JHYHOCTHOE,
WHTEIUIEKTYalIbHOE U IPOPECCHOHATBHOE Pa3BUTHE CTYACHTOB B YCIOBUSAX JHHAMUYHBIX H3MCHCHHUIA;

e oBJajzicHue (YHIAMEHTAIbHBIMU 3HAHUSAMH O ClelM(UKe TOCTHHUYHOTO, TYPHUCTHYECKOTO M JOCYrOBOTO OW3Heca,
BKITFOYAst aKTyaJdbHBIC TCHICHIINYA U HHHOBAIIUH B OTPACIIH;

® pa3BUTHE HABHIKOB aHANM3a pBIHKA W BHeIpeHHs S(Q(GEKTUBHBIX CTpaTerMii MEHEIKMEHTa M MapKeTHHIa B
TYPUCTHYECKOH U TOCTHHUYHOH JeTeIbHOCTH;

e popmupoBanue komnereHuuit B obmactu npumenenus MKT nns ruiaHMpoBaHuWsl, OpraHu3allid W YIPaBICHUS
MpoLIECCaMy B TYpU3Me U chepe rocTernpruuMCTBa;

® [IOJTOTOBKA K MPOBEJCHNUIO MAPKETUHTOBBIX MCCIICIOBAHNI U aHATIH3Y PHIHKA TYPUCTUYECKAX U TOCTHHHYHBIX YCIIYT
C MCHOJIb30BAHUEM COBPEMEHHBIX aHAIUTHYECKUX HHCTPYMEHTOB;

e MproOpeTeHNe TEXHWYECKUX 3HAHWH W WHCTPYMEHTOB IS CO3MAHWS, PAa3BUTHA W PEaH3alld TYPHUCTHIECKUX
MIPOEKTOB, HAIIPABJICHHBIX Ha MOBHIIICHHE (P (PEKTUBHOCTH JACSITEIHHOCTH B OTPACIIH;

® pPa3BUTHE CIIOCOOHOCTH aHAIM3WPOBATh W OICHWBATh KOMIUIEKCHBIE MPOOJIEMBI TOCTHHUYHOTO W TYPHUCTUYECKOTO
CeKTOpa, pa3pabaThiBasi yCTOWYNBHIC M MHHOBAIIMOHHBIC PEIICHIS

® UHTETpAIysl MPHUHIUIIOB YCTOWYMBOIO PA3BUTHS BO BCE ACIEKTHI TOCTUHHYHOTO M TYPUCTHYECKOTO OW3Heca,
CHOCOOCTBYSI OTBETCTBEHHOMY Pa3BUTHIO OTPACIIH.

OTH 1eIH COOTBETCTBYIOT MHCCHM [ OCYIapcCTBEHHOrO yHHBepcuTeTa MOJIZIOBBI M COINIACYIOTCS CO CIEAYIOIIUMU
CTpaTeruvyecKuMu JokyMmMeHtamu: Cmpameeus pazeumusi I'YM (2021-2026), Cmpameeusi Hay4¥HO-UCCIe008aAMENbCKOU U
unnosayuonnou oesmenvrocmu I'VM (2024-2027), Cmpameaus unmepnayuonaruzayuu I'VM (2021-2026).

Coznacosanue 00pazo6amenbHoOl RPOZPAMMbBL U €€ COOEPHCAHUS C MEHCOYHAPOOHBIMU MEHOCHUUAMU 6 OMPACIU .
[Ipu pa3zpaboTke MPOTpaMMBI YUUTHIBAINCH JIYUIIHE EBPOICHCKUE MPAKTUKH B OONACTH 00pa30BaTEIBHOTO COICpKaHHS,
Bkutodast oKyMeHTsl: OECD «Tourism Trends and Policies 2024», Amadeus 2024 Travel Trends, Semetrical Travel Trends
Report 2024, a taxxe pekomennauu UN Tourism Academy B pamxax «UNWTO Tourism Education Guidelines». OcHOBHBIE
MEXTyHapOIHEIC TPEHIBI TOTYCPKUBAIOT 3HAYUMOCTh Pa3BUTHS OTBETCTBEHHOTO, YCTOWYHBOTO W MHKITFO3UBHOTO TypHU3Ma.

Ouenka 0xcudanuil IKOHOMUUECKOZ0 U COUUANBHOZ0 CEKmopa. AHaNN3 COOTBETCTBUS MPOrpaMMbl TpeOOBaHHUSIM
PBIHKA TpyJa MPOBOAMWICS C YYETOM KaK HallMOHaiIbHOro crangapta kBanudukanuii (HPK, yposens 6), Tak u EBponeiickoii
pamku kBanupukanuii (EQF/NQF). beutn n3ydeHs! THIIOBBIE JODKHOCTHBIE HHCTPYKIMU M KBATH(HUKAIIHOHHBIE TPEOOBAHUS
o no3ursiM B CORM u ESCO, Bximrouast: ynpapisiomnii TOCTUHUIICH, AUPEKTOP TyPUCTUYECKOTO areHTCTBA, aHAINTHK B
Typu3Me, aIMHHUACTPATOP PECEIIIH, MEHEKEP TI0 OPTaHU3aIMy MEPOTIPUSITUH u Ap. Takxke ObUTH POaHAIH3HPOBAHBI OTYETHI
ANOFM, nannsre Toproso-mpomsbiuieHHON mamatel, ANTRIM u npyrux npodWiIbHBIX OpraHHM3aldi, a TakKe OMPOCHI
paboronareneii.

Koncynemayuu c 3aunmepecosanusimu cmoponamu 6 npouecce papadomxu npozpammsl. Ilporecc pazpaboTku
MPOrpamMMbl ObUT KOJUIEKTHBHBIM U MTEPAaTUBHBIM, C YYaCTHEM IpEoJaBatelieid, IpeIcTaBuTeell On3Heca, BBHITYCKHUKOB U
CTY/IGHTOB CTapUIMX KypcoB. BbUTM NpoBeeHbl KaueCTBEHHBIE HCCIIEI0BAHUS 1 paboyre BCTPEUr ¢ NPEICTABUTEISIMU PhIHKA

17



tpyna. B Komuccuio nmo oOecrieueHuio kadectBa (akylbTeTa BKJIIOYEHBI IMPEJCTABUTENN padoTomaTesed Mo KakIoMy
HAIIPABJICHUIO TMOJTrOTOBKH, C KOTOPBIMH OOCYXJArOTCSl y4eOHBIH IJIaH, METOJMKHU IPOBEICHUS! NMPAKTUYECKUX 3aHATHH,
TUTIOJIOTHST MHIWBHAYaNbHBIX 3aJaHUM ¥ APYTHE acleKThl. Db W3y4eHBl JODKHOCTHBIE WHCTPYKIMH OT TaKHX
paboromareneii, kak MwuHHCcTepcTBO KynbTypsl Pecrmyommku MonmoBa, ANTRIM, roctunuisr Courtyard by Marriott,
Ambassador, Jolly Alon, Radisson Blu Leogrand, Typuctndeckue arentctBa TatraBis v PandaTur, sxo-nancuonar Eco-Resort
Butuceni, wayansiii 3anoBenHuk Plaiul Fagului ¢ Uenpro ompeneiieHuss HEOOXOMUMBIX 3HAHWHA, YMEHHH W KOMITCTCHIIUH
OyAyIIUX CHCIIHATHCTOB.

AKkmyanvnocms npozpammel 0na pelHka mpyoa. IlporpaMma JIEMOHCTPUPYET BBICOKYIO CTENEHb COOTBETCTBUS
3arpocaM phIHKa Tpyaa Osaromaps (GopMHUPOBAHHIO KOMIICTCHIIHI, BOCTPeOOBaHHBIX paboromaTtensmu. OHa oOecreuyHBacT
MMOJITOTOBKY THOKHX CIIEIUAIMCTOB, CIIOCOOHBIX pearnpoBaTh HA BBI3OBBI, IPUCYIIHE COBPEMEHHOU 3KOHOMHKE. [Iporpamma
cormacoBana co crparermsiMu «OOpazoBanme 2030», mepamm mommepxxkkun MCII B Typusme, a Taxke Hayuownanwvhot
npoepammou passumus mypusma oo 2026 2o0a, 910 TapaHTHPYET €€ aKTyaJbHOCTh. HOBHM3HA MMpOTrpamMMBbl 3aKIIFOYAETCS B
aKIEeHTE Ha peaybHbIe MOTPEOHOCTH OTPACIIH, BEIBICHHBIE B X0J1€ KOHCYIIBTAINH C Tpodeccronanamu. Kpome toro, yaeOHbIi
IUIAH TIPOTPaMMBbI OBUI CIIEUAIBHO Pa3padOTaH C y4eTOM PEKOMEHJAIUi 1 IOJIOXKEHUH ,,MapKeTHHIOBOI'O PyKOBOJICTBA I10
passuTHiO Typusma B Pecmyonmke Momnosa“ (IIpukaz Ne 336/2024), uyto 00ecneuuBacT TECHYIO B3aHMMOCBSI3b MEKIY
npodecCHOHaNBEHOMN MOIrOTOBKOM OYyIIMX CIIEIHAINCTOB U HAIMOHAIBHON ITOJIMTUKON TIPOJBHKEHUS TYpPH3Ma.

Bozmoscnocmu  mpyooycmpoiicmea  evinycknukoe (6 coomeemcmeuu ¢ CORM u ESCO). Ilporpamma
Tocmunuunvie, mypucmudeckue u 00Cy2o8ble Yciyeu O00€CNeYMBaET BCECTOPOHHIOK IIOATOTOBKY, CIOCOOCTBYIOIIYIO
TPYZOYCTPOHCTBY B Pa3INYHBIX OPTaHU3AIMAX CEKTOPa TOCTEIIPUIMCTBA U TypH3Ma.

BbInmycKHUKH MOTYT 3aHUMATh yIPABICHIECKUE JOJKHOCTH:

e ynpassttomuii rocruanneit (CORM 141119),

e ajmuHHUCTpaTop pecerntH (141120),

e MeHekep 1o Meponpusitusm (141121);

® IMPEKTOp TypUcTHIecKoro areHTcTBa (143902),

e nupekTop Typoneparopa (143903),

® MPEKTOP TypUCTCKO-HH(POPMAIIHOHHOTO 1eHTpa (143904).

Tak>ke Bo3MOKHa pab0OTa B aHATUTUYECKUX M KOHCYJIBTaTUBHBIX JIOJDKHOCTSIX, HAIPUMeEp:

® aHAINTHK B Typusme (263201),

® HKCKYpPCOBOJ B KYJIBTYPHBIX YUpexJIeHUIX (265916).

Takum oOpazom, mporpamMma (OpPMHUPYET YHHBEPCAIBHBIX CHELUATUCTOB, CIIOCOOHBIX K BHEIPEHUIO WHHOBAIMHA U
YCTOWYHMBOMY Pa3BUTHIO OTPACIIH.

Ipooonsicenue odyuenusn. BoIyCKHUKH, TONYYHBIINE TUMIIOM bakaiaspa 6 0onacmu 00uecmeenHbiX yCiye, MOTYT
TIPOJIOIKUTE O0YUEHHE 10 CIIEAYIOIIMM HAIIPABICHHSM:

* Marucrpatypa (ypoBers 7 ISCED) B 061acTi OOIIECTBEHHBIX YCIYT;
* Marucrpatypa B Ipyrux cdepax ¢ coOoieHueM TpeOoBaHni 110 MUHUMYMY Y4eOHOTO IJIaHa;
* [IporpamMMmbl HEMPEPBHIBHOTO MPO(ECCHOHATEHOT0 00pa30BaHusl.

Obwue u npogpeccuonanvivle KOMnemeHyuu, opmupyemole nPOZPAMMoNi
Oo6uue komnerenuun (CG):

CGl. IlpoBeneHne MapKETHHTOBBIX MCCIICAOBAHUN B chepe Typru3Ma U TOCTCIIPHUMCTBA

CQG2. Opranmzanus 3¢ (peKTHBHOTO NPEAOCTABICHHUS TYPUCTHIECKUX YCIYT

CG3. [IpumeHeHne HOPM 1 CTAHIAPTOB OTPaCIH

CG4. CobroeHue STHYECKUX M JEOHTOJIOTHIESCKHUX PHHIIATIOB

CGS5. PazpaboTka U MpoiBMKEHHE TYPUCTHUECKHUX MTPOTYKTOB

CGo6. [oBbimenne MpUObLTLHOCTH TYPUCTHYECKUX OpTraHU3aIii

CG7. BHenpenue ycTOWYMBBIX CTaHIAPTOB B YIIPaBIICHHUE

CG8. Yuer cnennuky 1eJIeBbIX ayTUTOPHI pH 00eCcTIeYeHNN KauecTBa yCIyr

Mpodeccuonanbubie komnerennuu (CP):

Obnacms 1: Typusm u docye

CP1. IInanupoBaHue TYPUCTUIECKUX U JOCYTOBBIX YCIYT

CP2. ParmmonansHOE yIIpaBIeHHE pecypcaMu

CP3. DddexruBnas padora ¢ KyJIbTypHBIM HacaeIHeM

CP4. Pa3paboTka TypHCTHYECKHX MPOIYKTOB

CPS5. Pazpabotka cTpaTeruii MapKeTHHTa U IPOJaxK

CP6. IlpuMeHeHue CTaHIapTOB KauecTBa

CP7. BHenpeHne yCTOWYHUBBIX PAKTUK B TYPHU3ME

Obnacms 2: Hnoycmpus cocmenpuumcmea

CPS8. [maHupoBaHUEe TOCTHHUIHBIX OTEpAITHiA

CP9. KoHTpOmh IENOYKH CO3AaHMUs IIEHHOCTH B 00CITy)KHBaHUH

CP10. YnpasieHue pecypcamMu ¢ y4eTOM KyJbTypHOTO pa3Ho00pasus

CP11. Pacmpenue cnekTpa FOCTHHUYHBIX YCIyT

CP12. OGecrieueHne KauecTBa U YCTOHYMBOCTH TOCTHHUYHBIX YCIIyT
Cnucok pe3ynomamog o0yyenus (6bInyCKHble KOMNEMEHYUN):
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AHanu3upoBaTh pIHOYHBIC TAHHBIC H IOTPEOUTEIBCKOE TIOBEICHNE
Pa3pabarbiBaTh IJIAHBI U TPOEKTHI ISl TypH3Ma

[TpuMeHsATh 3aKOHOJATEIBHBIE HOPMBI M CTAaHIAPTHI KauecTBa

JleMOHCTpHpPOBATh 3HAHHUE ITUKH U IEOHTOJIOTHH B TYpPH3ME

Pa3pabarsiBaTh MHAMBUAYATHM3HPOBAHHBIC TYPUCTHUECKHE TIPOLYKTHI

[TpuMeHATh MHHOBAITMOHHBIC MAPKETHHTOBBIC CTPATETHH

O1eHUBaTh TEHJICHIIUHN TYPUCTHYECKOTO PhIHKA JUISl IIPHHATHS PEIICHUH
Pa3pabaTbIBaTh alaliTUBHBIE CTPATETUH AJISl PHIHOYHON TUHAMHUKH

WHTerpupoBarh NPHHIKITEI YCTOHYUBOCTH B HCCIIEIOBATENbCKYIO EITENILHOCTh
Wurepnperuposatrh aeMorpaduieckie U noBeAeHIYECKHe JaHHbIe

[TmanupoBaTh ACSITENHHOCTD B TYPU3ME C YI€TOM YKOHOMHUYECKOH 3 hekTHBHOCTH
OnpenensaTs MOTPeOHOCTH B pecypcax

KonTponpoBaTh 3 PeKTHBHOCTH HCIOIB30BaHUS PECYPCOB

[Momynsipu3upoBaTe KyIbTYPHOE HACIIEANE CPEAU TYPHCTOB

Co3paBarbh ayTeHTHYHYIO aTMOc(epy depe3 KyJIbTypHbIE MEPOIIPUSTHS
Pa3pabaTbIiBaTh TYpUCTHYECKHE TTAKETHI, COOTBETCTBYIONINE OXKUIAHHUSIM KIIMEHTOB
Hcnonb30BaTh UQPOBbIE TEXHOJIOTUH IS MOBBIILICHNS KA4eCcTBa 00CITYKUBAHUSI
Co3aBaTh MapKETUHIOBbIE KAMIIAHUH C YYE€TOM KYJIBTYPHBIX 0COOCHHOCTEH
CerMeHTHpPOBATh PHIHOK M OI[CHUBATh Y(P(HEKTHBHOCTH KaMITaHUH

ObecrieunBaTh BHYTPEHHHN KOHTPOJIb KadecTBa

Wnentndunnposars BO30OHOBIIIEMbIE PECYPCHI M pa3padaThiBaTh SKOJIOTHIHBIC TIPAKTHKH
OueHuBaTh BIMSHUE YCTOMYUBBIX NPAKTUK ¢ momousio ESG-otueTHOCTH
[TnanupoBaTth exeTHEBHBIE ONIEpalii TOCTUHHIIBI

OnTUMH3MPOBATh OIIEPALlMOHHBIE IIPOLIECCHI

O1eHUBATh KaXK/IbIH 3TAIl IETTOYKH 00CITyKHBAHHS

D} dexkTuBHO yNpaBIATh PECYpCaMu B TOCTHHHIIE

PazpabaTsIiBaTh JOMMOTHUTEIBHEIC YCIYTH TS IOBEBIMICHHS JTOSTBHOCTH KITMEHTOB
[TpuMeHATH CTaHIAPTHI KAY€CTBA H YCTOMYMBOCTH B TOCTHHUYHOM OM3HECE
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MATRICEA CORELARII REZULTATELOR INVATARII FORMATE iIN CADRUL PROGRAMULUI CU CELE ALE UNITATILOR DE
CURS/MODULELOR

CORRELATION MATRIX OF THE LEARNING RESULTS FORMED WITHIN THE PROGRAM WITH THOSE OF THE COURSE UNITS /
MODULES

MATPHI]A COOTBETCTBHA PE3YVJIbTATOB OFYYEHUA, ®OPMUPYEMbIX B PAMKAX ITPOI'PAMMABI, PE3YJIbTATAM OFVYEHUA 10
KYPCAM/MOIYJIAM

Codul

Competente conform standardului de competenta
Competences according to the competence standard

unititii de g‘:.d(iitz Komnemenyuu 6 coomsemcmsuu co cmanoapmom Komnemenyui
curs/mod . . de studii Competente generale Competente profesionale
ulului Denumirea unititii de Number General competences Professional competences
Course/ curs/modulului Sem. of ECTS Obwue komnemenyuu Ipocheccuonanvivie komnemenyuu
Module Course/Module Title Sem. Credits 1 | 5 | 3 | 4 5 | . | s 1 | 5 | 3 4 | S | P | , | s | ° | 10 | 1 | 12
Code Haumenosanue yue6noi Cenm. Konuuec
Koo OUCYURTUHBL/MOOYIS ;IIGO Rezultate ale invatarii (RI)
yuebHot Kpeoumos Learning outcomes (LO)
oucyuniun ECTS Pesynomamot 06yuenus (PO)
si/modyns 12| 3|45 |6 | 7| 8|9 |10 |1 |12]|13|14|15|16|17]| 18| 19|20 |21 |22]|23|24|25]|26]27]28
F.0.01 Teorie economica I
Economic theory I 1 6 3 3
DKoHOMHYECKas Teopust |
F.0.03 Geografia turismului
Tourism geography 1 4 2 2
Leocpagus mypusma
F.0.04 Dreptul afacerilor
Business low 1 4 1,33 1,33 1,33
[lenosoe npaso
F.0.05 Management
Management 11 5 0,83 0,83 0,83 0,83 0,83 0,83
Menedocmenm
F.0.06 Servicii publice
Public services 11 6 1,2 1,2 1,2 1,2 1,2
Obwecmesennvie ycayeu
F.0.09 Teorie economica IT
Economic theory I1 )i§ 5
Oxonomuueckas meopus 11
F.O.11 Finante
Finance il 4 0,66 0,66 0,66 0,66 0,66 0,66
Dunancuvl
F.0.12 Bazele contabilitatii
Basics in Accounting i 5 25| 25
OcHogbl Gyxeanmepcko2o
yuema
F.O0.13 Economia turismului
Tourism Economy I 5 0,71 0,71 0,71( 0,71| 0,71 | 0,71 0,71
Oxonomuxa mypusma
F.O0.14 Marketing (in limba engleza)
Marketing (in English) I 5 0,55 0,55 0,55| 0,55 0,55 0,55| 0,55 0,55| 0,55
Mapremune (wa anenutickom
A3vbIKe)
S.0.15 Antreprenoriat sustenabil in il 5 1 1 1 1 1
turism (ODD)
Sustainable Entrepreneurship
in tourism (DDO)




Codul
unitatii de
curs/mod

ulului

Course/

Module

Code

Koo
yuebHot
oucyuniun
b1/MOOYISL

Denumirea unititii de
curs/modulului
Course/Module Title
Haumenosanue yuebHotl
QUCYURTUHBI/MOOYIS

Sem.
Sem.
Cenm.

Nr. de
credite
de studii
Number
of ECTS
Credits
Konuuec
meo
Kpeoumoeg
ECTS

Ko.

Competente conform standardului de competenta
Competences according to the competence standard

6 coomeemcmeuu co cmaHdameM Komnen

Competente generale
General competences
Obwue komnemenyuy

Competente profesionale
Professional competences
IIpogheccuonanvivie Komnemenyuu

4

5

1|2|3|4|5|6|7

|9|10|11

Rezultate ale invatarii (RI)
Learning outcomes (LO)
Pesynomamut 06yuenus (PO)

10

11 12 13 14 15 16 17 18 19 20 21 22

23

24

25

26

27

28

Vemoiiuusoe
npednpuuu,uameflbcmsa 6
mypusme (L{YP)

S.0.16

Servicii turistice
Touristic services
Typucmuueckue ycuyeu

v

0,6

0,6

0,6

0,6 | 0,6 06| 06| 06

0,6

0,6

S.0.17

Corespondenta de afaceri in
turism (in limba engleza)
Business correspondence in
tourism (in English)
Jenosas koppecnondenyus 6
chepe mypusma (na
an2nuiickom s13vike)

1,33

1,33 1,33

S.A.18

Patrimoniul national cultural si
protectia patrimoniului cultural
National heritage and cultural
heritage protection
Hayuonanvsnoe kynomypnoe
Hacneoue u oxpana
KYIbMypHO20 HACTeous

S.A.19

Management intercultural in
turism

Intercultural management in
tourism

Medwckynomypruiil
MEHeONCMEeHN 8 mypusme

v

SP.0.24

Practica de initiere in
specialitate

Speciality initiation internship
O3HakoMumenbHas NPaKmuKa
10 CheyuanbHoOCmu

v

0,33

033

0,33

0,33

S.0.25

Comunicare si tehnici de
vorbire in public
Communication and public
speaking techniques
Obwenue u nyoauunvie
BLICIYNIEHUS

1,33

1,33 1,33

S.0.26

Standarde si norme in
ospitalitate si turism

Standards and norms in in
hospitality and tourism
Cmanoapmel u Hopmbl 6 chepe
20CMENnPUUMCMBA U MypusmMa

S.0.27

Gestiune hoteliera
Hotel management
Tocmunuunoe ynpasnenue

0,3

03

03

03

03] 03| 03

0,3

0,3

03

0,3

0,3

S.0.28

Activitatea agentiilor de turism
si tour-operatori (in limba

0,44

0,44

0,44

0,44

0,44 0,44




Codul
unitatii de
curs/mod

ulului

Course/

Module

Code

Koo
yuebHot
oucyuniun
b1/MOOYISL

Denumirea unititii de
curs/modulului
Course/Module Title
Haumenosanue yuebHotl
QUCYURTUHBI/MOOYIS

Sem.
Sem.
Cenm.

Nr. de
credite
de studii
Number
of ECTS
Credits
Konuuec
meo
Kpeoumoeg
ECTS

Ko.

Competente conform standardului de competenta
Competences according to the competence standard

6 coomeemcmeuu co cmaHdameM Komnen

Competente generale
General competences
Obwue komnemenyuy

Competente profesionale
Professional competences
IIpogheccuonanvivie Komnemenyuu

=2

L

: | s | 4 | s Je| 7 | 8 [9]w|n

Rezultate ale invatarii (RI)
Learning outcomes (LO)
Pesynomamut 06yuenus (PO)

10

11

12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27

28

engleza)

The activity of travel agencies
and tour operators (in English)
Hesmenvrnocms
MYPUCIUYECKUX A2EHMCME U
myponepamopog (na
AHSTULICKOM S13bIKE)

S.0.29

Sisteme de rezervare in turism
si ospitalitate

Reservation Systems in
Tourism and hospitality
Cucmembt Gponuposanus 6
mypusme u 20CmenpuumMcnmee

0,66 0,66 0,66| 0,66| 0,66

S.A.30

Analiza activitatii economico-
financiare

Analysis of economic and
financial activity

Ananuz sxonomuueckor u
punarcosoil dessmenvHocmu

S.A31

Management financiar
Financial management
Dunancogswlll MeHeOHCMeHm

V1

0,66

0,66

0,66| 0,66 0,66

0,8

0,8

081 08 0,8

S.0.32

Marketingul destinatiilor
turistice

Marketing of tourism
destinations

Mapremune mypucmuueckux
HanpasieHull

VI

0,57

0,57| 0,57| 0,57| 0,57| 0,57| 0,57

S.0.33

Managementul proiectelor in
turism

Project Management in
Tourism

Ynpasnenue npoexmamu 6
mypusme

VI

0,8

0,8

0,8

0,8 0,8

S.0.34

Agrement si organizare de
evenimente

Leisure and event organization
Opeanusayus oocyea u
Meponpusimuil

VI

0,8

0,8

0,8

08| 08

SP.0.35

Practica de specialitate
Speciality internship
IIpakmuka no cneyuansHocmu

VI

10

0,58

0,58

0,58 0,58 0,58

0,58

0,58| 0,58 0,58 0,58 0,58] 0,58 0,58 0,58 0,58| 0,58 0,58

S.0.36

Managementul calitatii in
ospitalitate si turism

Quality management in
hospitality and tourism
Menedocmenm kavecmea 6
UHOYCIPUL 20CIERPUUMCIBA

VII

0,57

0,57

0,57| 0,57( 0,57 0,57

0,57




Codul
unitatii de
curs/mod

ulului

Course/

Module

Code

Koo
yuebHot
oucyuniun
b1/MOOYISL

Denumirea unititii de
curs/modulului
Course/Module Title
Haumenosanue yuebHotl
QUCYURTUHBI/MOOYIS

Sem.
Sem.
Cenm.

Nr. de
credite
de studii
Number
of ECTS
Credits
Konuuec
meo
Kpeoumoeg
ECTS

Ko.

Competente conform standardului de competenta
Competences according to the competence standard

6 coomeemcmeuu co cmaHdameM Komnen

Competente generale
General competences
Obwue komnemenyuy

Competente profesionale
Professional competences
IIpogheccuonanvivie Komnemenyuu

=2

T 2 [ = [ « | 5 J|s] 7 [ s [o]w]u

Rezultate ale invatarii (RI)
Learning outcomes (LO)
Pesynomamut 06yuenus (PO)

10

11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27

28

u mypusma

S.A.37

Strategii de marketing digital
in turism si ospitalitate (in
limba engleza)

Digital marketing strategies
Sfor tourism (in English)
Cmpamezauu yugposoeo
Mapkemunea 6 mypusme u
2ocmenpuumcmee (Ha
AH2IUTICKOM A3bIKe)

VII

04| 04

0,4

0,4

0,4 04 | 04 04| 04| 04

S.A.38

Gestiunea vanzirilor si
relatiilor cu clientii (in limba
engleza)

Sales and customer
relationship management (in
English)

Vnpaenenue npooadicamu u
63AUMOOMHOWEHUAMU C
Kiuenmamu (Ha aHIUtICKOM
A3vIKe)

Vil

05| 05

0,5

0,5

05| 05| 05 0,5

S.A.39

Turism cultural
Cultural Tourism
Kynomypuwiti mypuzm

Vil

0,2

0,2

02| 02

02| 02| 02 02] 02| 02| 02| 02] 02 0.2 0.2

S.A.40

Turism religios
Religious Tourism
Penuzuoznwiii mypuzm

Vil

0,2

0,2

02| 02

02 02| 02| 02| 02| 02| 02| 02] 02 0,2 0,2

S.A41

Turism urban
Urban Tourism
Lopoockou mypusm

VII

0,2

0,2

02 02

02 02 02 02| 02| 02| 02| 02/ 0,2 0,2 0,2

S.A42

Turism oenogastronomic (in
limba engleza)

Gastronomic Tourism (in
English)
Dnozacmponomuieckuii
mypusm (Ha aHenuicKom
A3vIKe)

VII

0,2

0,2

02 02

02 02 02 02| 02| 02| 02| 02] 0,2 0,2 0,2

S.A.43

Turism rural (in limba engleza)
Rural Tourism (in English)
Cenvexuti mypusm (na
AH2IUTICKOM A3bIKE)

Vil

0,27

0,27 0,27

0,27

0,27| 0,27 0,27 0,27| 0,27 0,27| 0,27

S.A.44

Turism ecologic (in limba
engleza)

Ecotourism (taught in English)
Dkomypusm (na anenutickom
A3biKe)

Vil

0,25

0,25] 0,25( 0,25

0,25

0,25 0,25| 0,25 0,25| 0,25 0,25 0,25

SP.0.45

Practica de integrare
profesionala
Professional integration

Vil

0,35

0,35

0,35

035] 0,35| 035| 0,35

0,35

0,35

0,35

0,35 0,35| 035] 05| 0,35| 0,35| 0,35| 0,35| 0,35 0,35| 0,35 0,35| 0,35 0,35 0,35| 0,35| 0,35

0,35




Competente conform standardului de competenta

Codul Nr. de Competences according to the competence standard
unititii de credite Ko. 6 COOMBEMCMBULU CO CIMAHOAPMOM KOMNEN! 1]
curs/mf)d . L de studii Competente generale Competente profesionale
ulului Denumirea “mﬁm.l de Number General competences Professional competences
fj'gsle/ G cur: S// 'Ari[ocgll“ll"l;l . iem' of ECTS Obwue komnemenyuu Ipocheccuonanvivie komnemenyuu
C?o;ee Ha:;:geoeazuz;egniﬁ CZZ: Credits 1 | 2 | 3 | 4 5 6 | 7 | 8 1 | 2 | 3 | 4 | 5 | 6 | 7 | 8 | 9 | 10 | 11 | 12
Koo QUCYUNTUHB/MOOYISL Koy,:;zec Rezultate ale invatarii (RI)
yuebHot Kpeoumos Learning outcomes (LO)
OuCyunIuH ECTS Pesynomamot 06yyenusi (PO)
si/modys 1| 2| 3|45 |6 | 7| 8|9 10| |12]|13|14|15|16|17]| 18| 19|20 |21 |220]|23|24|25]|26]27] 28
practice
Tpaxmuxka npogeccuonanvhoii
unmezpayuu
S.A.46 Turism de afaceri
Business Tourism VIII 3 0,25 0,25( 0,25 0,25 0,25( 0,25| 0,25 0,25 0,25( 0,25 0,25] 0,25
Jlenosoti mypusm
S.A.47 Turism de aventura
Adventure Tourism VIII 3 0,25 0,25 0,25 0,25 0,25| 0,25( 0,25| 0,25 0,25 0,25 0,25( 0,25
Ipurnrouenyeckuii mypusm
S.A.48 Turism medical
Medical Tourism VI 3 0,25 0.25| 025 0,25 025 025| 025] 025 0.25| 025 025 025
Meoduyunckuti mypuzm
S.0.49 Cultura afacerii si etica
profesionala
Business culture and VIl 3 0,6 0,6 06| 06| 06
professional ethics
Jenoeas kynemypa u
npogeccuonanbHas SmuKa
S.0.50 Leadership si managementul
resurselor umane
Leadership and Human VI 4 1 | 1 1
Resource Management
Jludepcmso u ynpaenenue
Ye06eUeCKUMU PecypCamu
SP.0.51 Practica de cercetare
R},iiiigcfgzﬁi;ﬁ%ﬂ VIII 5 0,17| 0,17] 0,17] 0,17] 0,17| 0,17| 0,17] 0,17| 0,17| 0,17| 0,17| 0,17| 0,17] 0,17] 0,17| 0,17] 0,17| 0,17| 0,17| 0,17| 0,17| 0,17| 0,17] 0,17| 0,17| 0,17| 0,17| 0,17
npakmuxa
TL.O.52 Teza de licenta
Bachelor’s thesis VIII 9 0,32( 0,32| 0,32 0,32| 0,32 0,32| 0,32 0,32| 0,32| 0,32 0,32| 0,32 0,32| 0,32 0,32]| 0,32| 0,32| 0,32 0,32| 0,32| 0,32| 0,32 0,32| 0,32| 0,32| 0,32 0,32| 0,32
Junaomuas paboma




